





Hauni’s building and energy
management software
ensures transparency for
sustainability-relevant data.

Stricter reporting requirements make
sound data on sustainability a must-have
for companies. Hauni’s Building and Energy
Management Software d.BMS supplies the
necessary prerequisites for reporting.
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The EU taxonomy makes proof of sustainability
activities mandatory for companies active on the
capital market from 2023. Digital tools that provide
a sound basis for sustainability strategies are not
only essential for these companies. They supply
extensive information on the current status,
monitor and optimise energy-related processes
such as production, heating, cooling or lighting
and ensure that successes in sustainability are
measurable.

“Commercial buildings in particular are places
where intelligent technologies provide conside-
rable reductions in climate emissions,” affirms
Alvise Vianello, Business Developer Manager
Hauni Group. “A digitally controlled energy
management system provides maximum
transparency in equipment and building usage
and allows instant intervention in the event of
abnormal consumption.”

Integrated software solutions such as d.BMS
consolidate and analyse all data and information
sources, thus simplifying sustainability manage-
ment considerably. Insightful reports showing all
key information in detail can be viewed at the
click of a mouse. “To achieve this, d.BMS merges
all relevant energy users into an integrated unit
that can be operated, analysed and controlled
centrally,” explains Vianello. “Transparency on
consumption and other measured values serve as
the basis for optimisation measures and, conse-
quently, for significant reductions in energy usage
and emissions.” d.BMS reduces operating costs
by allowing equipment, lighting, air conditioning
or heating to be controlled in such a way that
they are only used where they are needed.
Another positive effect, according to Vianello, is
increased productivity. “Intelligent buildings and
optimally managed rooms have been shown to
improve employee well-being. The right environ-
mental conditions for air, temperature or lighting
ensure optimised production conditions, which are
directly reflected in a plant's productivity.”



oining forces

for greater

sustainability

The Hauni Group's sustainability programme has been
examining issues such as environmental protection, social
responsibility or reductions in our CO, emissions closely for
over ten years. Since 2021, the sustainability team has been
working together with colleagues in the Kérber Group on
implementing a jointly developed sustainability strategy.

For the Kérber Company Group, sustainable action means
well-balanced ecological, social and corporate responsibility.
Using this holistic approach, Kérber aims to provide a better
life for present and future generations and has thus embed-
ded sustainability as an integral part of its corporate strategy.

The cornerstone for our combined action within the company
group is the group-wide sustainability strategy, which transla-
tes these convictions into specific objectives and measures.
Three main objectives lie at its core: reducing CO2 emissions
and energy consumption, acting as a fair and attractive
employer and using a responsibly structured supply chain.

“Sustainable action involves
breaking new ground in order

to reduce the use of resources
continuously and take on
responsibility for ensuring
co-operation on an equal footing.”

The Korber Group’s House of Sustainability

... is the joint basis for unifying our sustainability measures across the group - now and in the future.

Our activities enable a better life for
current and future generations.
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- Through the close dialog and interaction with our main stakeholders,

we understand and address what strives them with regard to sustainability.

Koérber’s House of Sustainability

The cornerstone for our combined action is Kdrber’s House
of Sustainability. This also encompasses the three main
objectives environment, society and corporate governance
that the group has established for itself. "To reduce our
greenhouse gas emissions, for example, we are switching

to green energy, reducing energy consumption and taking
environmental aspects into account with regard to travel.

As an employer, we in the Kérber Group also promote health,
safety and further training for all employees and advocate
diversity, equality and inclusion. When it comes to corporate
governance, one of the key lines of action is ensuring respon-
sible supply chain management with regard to our suppliers’
social and environmental practices,” explains Michaela Thiel,
Head of Sustainability at the Kérber Group. "We are contribut-
ing to seven of the United Nations’ seventeen Sustainable
Development Goals with the efforts to achieve our three main
objectives alone. These include, for example, Goal 7: afforda-
ble and clean energy, Goal 13: climate action and Goal 3: good
health and well-being.”

Specific goals

Having been an integral part of daily activities for many
years, sustainability is firmly embedded in the Hauni
Group’s corporate strategy. The company has taken
specific goals from its sustainability strategy which

can be used to define and implement measures for

all departments. What can be achieved in this way is
demonstrated by the example of respect for human
rights. “As a globally active company, the Hauni Group

is responsible for its economic, ecological and social
activities in Germany, Europe and the entire world.

We're aware of this and we have adopted human rights
and workers’ rights guidelines in which we define specific
standards. “We’re making a commitment with these
guidelines and we have ourselves measured against them,”
states CEO Jurgen Spykman.



Digital?

Don’t need it!

the case when it comes to

digitisation. Hauni breaks

down common prejudices.

that do not require complex software and hardware
installation. Such solutions can be scaled as their
needs change. In these cases, experienced partners
not only help with selecting suitable solutions but
also with implementing them.

“Our company
is too small for
digital solutions.”

People are sceptical about .

changes and this is also e
\

Hauni thinks: digitisation is not a question of size. )‘

Smaller production facilities can use cloud solutions

“There is no
quick and easy
way to learn.”

Hauni thinks: companies often
come up against misgivings from
experienced employees when it
comes to digitisation. The thing
to do here is to involve such
employees in the project from
the outset, accommodating
their preferences. During rollout,
training sessions give staff better
understanding on how to use the
solution and its advantages.

“The
security risk
is too great.”

“It is too

>

Hauni thinks: a digitisation
project is manageable with
the right partner. Production
sequences are mapped first.
It is then a matter of defining
objectives and planning the
project. This is a one-time
expense, which subsequent
usage then puts into perspec-
tive. Digitisation projects also
provide an opportunity to
pinpoint inefficient structures
and optimise processes.

Hauni thinks: when digitising, companies also
need to take IT security into account if they
haven’t already done so, a task that is often long
neglected. Experienced partners are the best
solution in view of the effort involved and how
important the process is. Such partners will
provide a weak-point analysis, suitable encryp-
tions and data backups and select solutions with
the necessary certifications.

expensive.”

Hauni thinks: you will not obtain
the level of transparency and
real-time information that
software effortlessly delivers
if you simply work with paper
documents. Urgent warnings
and high-quality machine data
reduce breakdowns, increase
machine availability and life
cycles, and form the basis for
greater profitability.

“l can handle my
paper documents
highly efficiently.”
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Fredrik Sandmark, Hauni’s Head of the Secondary Segment,
was not sure whether to choose between management or
professional football when at university. In the end, he bid
farewell to Sweden’s second league and started work at the
French automotive supplier Valeo. During one particularly
unpleasant Swedish winter, he quickly said yes without a
second thought when he received the offer to take over

as project manager in South Spain. He relocated there with
his wife and daughter without speaking a word of Spanish.
Two more children followed during their time in Spain.

After a total of 14 years as an automotive expert at Valeo,
Sandmark changed industries and joined Nexans, a
world-leading cable manufacturer. The industrial engineer
contributed his expertise in transformation and restructuring
in plants at various German and European locations.

ion maker.

When Hauni knocked on the door in 2020, the decisive
manager elected to switch sectors for a third time.

“The challenges are great in the secondary segment.

We need to focus our actions on clients more closely than
ever before. It’s essential to increase our speed of imple-
mentation and take our staff along with us in this direction.
We have outstanding experts in the secondary segment
and need to exploit this enormous potential for the benefit
of our clients,” affirms Sandmark, who now lives between
Hamburg and Munster. “Our new internal departmental
structure also helps us in this process.”

If Sandmark still has time left over after implementation and
current projects, he enjoys sports activities. He generally
goes skiing and hiking in the mountains when on holiday.
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KORBER

From

1September
2022

#strongertogether

Hauni Group becomes
Korber Business Area Technologies

More information from your personal contact person, on LinkedIn,
or at koerber-technologies.com from 1 September
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